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1) 図-4 より約 3 割程度の者は移動販売が周辺まで来
ていることを認知していることが明らかとなった．  






















































































































































































































































































































































































































































































































































































































成 27 年 4 月 15 日，http://www.meti.go.jp/policy/ econ-
omy/distribution/150430_manual.pdf．(最終閲覧日 2015

















































CURRENT STATE AND UTILIZATION PROMOTION OF USING THE SHOPPING 
SUPPORT SERVICES 
 
Hidetaka MORI, Hiroki NISHIMURA and Mamoru TANIGUCHI 
 
Because of the withdrawal of commercial facilities and the aging society, it will be more difficult for 
some of us to do shopping at the commercial facilities in the future. Some cities have already introduced 
“the shopping support services” to solve the difficulties. This study examined current state and factor 
analysis of intention of using the shopping support services. Results showed the following: 1) people who 
wanted to relocate their living places would change their mind not to relocate if some additional services 
were available along with the mobile catering; 2) elderly people would use the online shopping if some-
one taught them how to use it; 3) some people would use the shopping support services if the contents of 
services were improved, but others would be adamantly opposed to using it whether the contents of ser-
vices were improved or not. 
